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Research question / Survey period:
Awareness of OI and IC among Young Millennials in Austria. / February and March of 2020. 

Participants:
757 panel members (institution: Dynata.com): 365 males (48%) / 392 females (52%)
Young Millennials (between 20-29 years of age; μ=24.6; σ=2.8)

Representativeness:
“The participants accurately represent the target group’s ratio of women and men as well as the distribution across the nine different Austrian 
federal states.”

Absolute number of participants by gender and residence.

Education and profession of participants.

Background



“After a short introduction and explanation, the participants were asked to answer questions concerning their perception and awareness of 

OI and IC on a 5-point Likert scale (1=disagree, 5=agree).”

Questions concerning the awareness and assessment of Open Innovation and Innovation Contests.

Items



Results

Assessment of Open Innovation:

“20% of all participants have participated in ICs one or several times (with a 60% share of men) in the context of a specific initiative
(e.g. ideenwettbewerb.at), in school or at university, in a corporate context (e.g. „Avoid Plastic” contest of REWE-Group) or in the
community (e.g. city planning Vienna).”

Assessment of Innovation Contests:



Conclusions

• It was found that ICs are more well-known than the superordinate concept of OI.

• OI has been an important part of the Austrian government’s goals for the future for several years and should not

be underestimated as an innovation strategy. Therefore, considerations should be made regarding the promotion

of the topic to the general public.

• Moreover, organizers of ICs have to show the conditions and processes as well as the assessments and results of

their idea competitions in a transparent manner to avoid any public doubts and misbeliefs.
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